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WALL OF LIGHT

The Modern hosts internationally renowned
artist Sean Scully’s latest exhibit.

FRIDAY, FEBRUARY 10, 2006

WWW.TCUDAILYSKIFF.COM

By DAN McGRAW
Staff Reporter

The College of Communica-
tion has suspended the admis-
sion of journalism minors for
at least a year after the Uni
versity Council denied the col-
lege’s request Monday to set a
2.5 minimum GPA for students
with minors, the dean of the
college said.

The move will not affect stu-
dents who are currently working

toward their minors, he said.

William Slater, the college’s
dean, said the move was to con-
trol enrollment of the majors
and minors of the broadcast,
news-editorial and advertising/
public relations fields that have
increased 100 percent over the
last year and half, but when the
minimum request was denied,
the college had to protect its
journalism maijors.

‘I pleaded with them and |

thought that I had presented my
point well,” Slater said. “Instead,
they choose not to see it how
it 1s and refused to let us set a
limit. [ fail to see how the Uni
versity Council thinks this will
benefit the students.”

Slater said the enforcement
of a 2.5 minimum GPA would

have helped alleviate some of

the pressure put on by the 578
majors and 150 minors.
Nowell Donovan, the provost

and vice chan-
cellor tor aca-
atftairs
and chairman
of the Uni-
versity Coun-

demic

cil. could not
immediately

SLATER

be reached at

his home or office for comment

about the University Council’s
decision.

Slater said the minor would

only be reopened if the col-
lege could find a way to control
enrollment and also could find
the space to conduct classes, but

he did not see relief tor either of

the Pre blems any LHme soon.
'he status of the minor would
be evaluated on a semester-to
semester basis, Slater said.
Tommy Thomason, the direc-
tor of the Schietter School of

Journalism, said a growing

media-savvy culture has caused
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College suspends journalism minor, dean says

more college-aged students
to gravitate toward journal-
ism majors, which has caused
majors and minors to increase
by 100 percent over the last year
and half.

“‘Most of our small skill class-
¢s, which are 15 students or less,
are at least partially done on
computers,” Thomason said.
“We don't have a place to teach
those classes here or anywhere
On campus.”

DG denim sale
ralsing money
to help charity

By LARRY WOODS I
Sarll

SERVING A SEXUAL SOCIETY

WORLDLY MARKET

Tucked In between Eric Yorkston's psycho
linguistic and business strategy books is a
mini-grocery store that serves not to provide
an afternoon snack, but as a display of his
souvenirs from foreign supermarkets

Yorkston, an assistant professor of market
Ing, said his work studying brand names has
changed his thinking. Because he undes
stands why some names succeed and others
fail, he enjoys going to supermarkets that
carry between 15,000 and 20,000 different
product names

."lil /.r./,'. /

T'he department store is usually the best
place to purchase high-end designer jeans,
but don’t waste the gas when the Delta Gam-

Here are a few of the products Yorkston
has picked up in international and domestic
grocery stores

mas are offtering them for half the price right
in Worth Hills at the DG house.

The women of Delta Gamma Sorority are
Alcohol in a juice -

box with a cartoon
character 1s not
something you'll find
your average U.5.
supermarket, but
this saké is a staple
In Japan.

s¢t to host their third annual denim sale

w—

l()(';l_\ from 12 p.m. to 5 p.m.

L1z Sergel, a freshman tashion merchandis
ing major and member of DG, said a number
of girls around campus are already wearing
designers such as Rock & Republic, Juicy
Even without Coca
Cola splashed across
the can, most U.S.
consumers would
recognize this bottle

with ease despite its
being from Nepal

Couture and Paper Denim & Cloth jeans,
which will all be available for purchase.
The sale, consisting of reduced-price
designer jeans, has collectively grossed
5,000 from the previous two years, Ser-

Campbell’s soup gel said.
dressed up its cans
in Pittsburgh with a
little hometown art
from Andy Warhol, a
famous modern art
Ist. Warhol's art was
only put on the cans
that line Pittsburgh

supermarkets

“The jeans are normally priced around

$160,” Sergel said. "The sale is a good way
to possibly get three pairs of jeans for the

price of one.”

Proceeds from the sale will go to both the
Delta Gamma Foundation and Service for
Sight, which i1s a foundation for kids who
are unable to afford proper eye care, Ser-

Traditional haggis
IS usually served

as a mixture of the
minced heart, lungs
and liver of a sheep
or calf, but this San
Diego variation i1s a
little different

gel said.
The jeans are supplied to the DGs through

CharityDenim, which provides the jeans for
events that will benefit a charity. CharityDen-
im is a business that partners with sororities

see DG, page 2

DNL is a product
name many students
wouldn't recognize
right side up, but
upside down is a
different story. DNL,
a 7up product, was
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; . | | | | | puton the U.S
TOP Marketing professor Eric Yorkston displays his massive collection of quirky products, mostly from other countries. BOTTOM A recent study by market two years
. Yorkston surveys the correlation between gender and product naming in the United States, pictured are a Dodge Durango and a Nissan XTerra, ago to compete with

Mountain Dew
— DAN McGRAW

Photos by 1Y HALASZ

Vehicle consumers may follow gender lines, study shows

v By DAN McGRAW
Staff Reporter

masculine name that fits the rough
terrain with SUVs,
Yorkston said. The names Bronco
and Durango are good examples
because they both end in "o, the
Spanish suffix for masculine, he

matic responses from words.”

Yorkston’s research findings
were cowritten with the late Gus-
tavo de Mello, a former Universi-
ty of Southern California doctoral
student, and published in the Sep-
tember 2005 issue of the Journal
of Consumer Research.

For SUVs, the key is picking a

with a perceived gender, said Eric
Yorkston, an assistant professor of
marketing.

“"These are nonconscious or

L SRR 7 4 T e associated

Ford Broncos are from Mars,
Toyota Sequoias are from Venus,
or at least that's the thesis of a TCU
assistant marketing professor.

Consumers assign gender to
products and remember them
easier if product names correlate

automatic responses,” Yorkston
said. “So we don’t register what
these endings mean, but they spark
something in our minds. Our lan-
guages are filled with these auto-

'Y HALASZ / File Photo
Last year's DG Denim sale drew a slew of students to wait in
line outside the Delta Gamma House for bargain jean deals.

said.
However, the Toyota Sequoia,

See PROFESSOR, page 2

FDA encourages warning labels
for all attention deficit drugs

By ANDREW BRIDGES
Associated Press
WASHINGTON — Ritalin
and other stimulant drugs for
attention deficit hyperactivity
disorder should carry the stron-
gest warning that they may be
linked to an increased risk of
death and injury, federal health
advisers said Thursday.
A Food and Drug Adminis-
tration advisory panel voted in

Grants helping professors accomplish goals

be funded. site, transformational grants

“There is just not that much
money for deans to try exper-
imental programs,” Munson
said. “These grants allow us
to take risks, but an outcome
assessment of each grant is
reviewed.”

The grant program is broken
down into two categories of
grants: transformational and
pathways for transformation.

According to the VIA Web

knowledge to create a biodi-
verse environment,
Leo Munson. assistant vice

By DAN McGRAW
Staff Reporter tavor of the “black box” warn-
ing after hearing about the
deaths of 25 people, includ-
ing 19 children, who had tak-
en the drugs. The vote of the
Drug Satety and Risk Man-
agement advisory committee
was 8-7, with one abstention.
One committee member, Dr.
Curt Furberg, a professor of
public health sciences at the

See ADHD, page 2

are designed to be long-term

e — A ————— T —————e e . — ———

grants that are expected to
establish new programs at
the university, while path-
ways for transformation are
smaller grants that are gener-
ally intended to be completed |
in one year or less. The 2000-
2007 VIA grants, which have |
a deadline of March 24, will
have an estimated budget of

See VIA, page 2

When one professor want-
ed to create a held-intensive
course, he turned to the Stra-
tegic Initiative Fund for assis-
tance.

With a $140,000 grant over
three years, Tony Burgess,
professor of professional prac-
tice, will be able to create a
course that will give students
the basics of inventory and the

chancellor for academic sup-
port, said the Strategic Initia-
tive Fund program, which is
approved through the 2009-
2010 academic year, will help
connect TCU to the residen-
tial and business community,
but will also help professors
to establish courses and pro-
grams that might not normally

TODAY'S HEADLINES
OFINION: Cost of commercials to high, page 3

| CONTACT US
Send your questions,

: e RO . compliments, complaints
NEWS: New financial aid form available, page 4 and hot tips to the staff at

FEATURES: The latest Skiff reviews, page 11 NEWS2SKIFF@TCU.EDU
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WEATHER
TODAY: Partly cloudy, 59/33

SATURDAY: Partly cloudy, 45/32
SUNDAY: Sunny, 55/39

FUN FACT ;
Felix Cabrera, 34, of Tampa, was charged with
stealing a tractor-trailer carrying more than

$1.9 million in perfume and cologne.
— Associated Press
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Yorkston sawd. AlsO. some con

stimers associate Tovota with

smaller cars.

cnding

which might be

tcatures ford | \plun-x\ and
( hevrolel Hi.t/( »

(Gsreg Shae, a Tovota sales

manager in Fort Worth., said he
loesn't think product names
ntluence 1\(i';\}( s deci1si1ons
hecause they are looking tos
a quality car with good gas
mileage,. not a4 nanx

Yorkston said he hrst noticed

THE JUMP PAGE

We knew the ettects of this
would be very strong in Span
ish,” Yorkston said. "But we
didn’'t think they were 201Ny
to be very strong in English
because it has a very weak
4 H(h‘l sVvsiem

| here was a lot of leakage
from romance languages into

the American English. Ameri-

produces teal power tools
When Makita came onto the
scene, teal was considered an
inappropriate color for pow
er tools and the name went
against gender-stereotyping
rules by ending in “a,” but its
quality of product allowed it
to overcome these disadvan-

tages, Yorkston said.

by Ford, but in the end, Ford
named the car after his son.
1CU protessional-in-resi
dence Mike Wood. who was
vice president of advertising
at RadioShack. said the Edsel,
introduced by Ford in 1957,
didn’t fail primarily on its
name, but it failed because
of the lack of a market for a
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CORRECTION

[hursday’s story about the
pcdnnu'lcr challenge contained
incorrect information about the |
shirts. Only team leaders receive
free T-shirts, and anyone else may

pllI‘L‘h;l\c a short-sleeved shirtfor S 10
and a lone-sleeved shirt for $15.

hurting them in the SUV mai these unconscious responses  cans expect things that end in \s a result, Makita was able midrange Ford.
ket that is dominated by Ford while doing research on how ‘a’ to be more feminine, just like to redefine its name and its col Product names are reviewed Yorkston said names are (
Fxcursions and Chevrolet Sub-  a word’s sound affects buvers. the Spanish and French do.” or, but the Ford Edsel wasn't. for potential problems in their important but they aren't the |
urbans. Yorkston sai1d He moved to a cross-cultui But there are (‘\Jmpl('\ Ol "l’t‘()p - didn’t |ik(‘ Ih(‘ ndamnc mxulning\, Wood saidd. (,()mp;l- Mmaoslt impnrt.ml ”liﬂ}l «lh(’l” d l
He said this perception al study that looked at simi- product names that have got- as well as the overall car design,” nies look at the name’s root pru(hl(!. j
about making smaller cars larities between English and ten around these gender rules, Yorkston said. “Mustang and origins as well as other cultur- “The name isn't as important l
could he f;\ lovota do well In \'\.Hn\h while \\urkm: with such as \I.”\HJ. A |l;ll‘('\\;!l’('— llnp;lld WwWaore d f(‘\\ ()f(h(‘ NaMmes ‘ll int('rprpl-‘l[i()n\ Of (h(' name. 4as [h(' d('\ign. but 1t 1S }.{“i“}.{ (O ‘
the midsize SUV market that de Mello at US( cquipment manufacturer that come up with h\ L‘\')(‘r[\ hired he said. l)l".\ a1 role.” Yorkston said. {
Gaambi - |
l
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From paqge |

Attention deficit disorder
What is “attention

ADH D VlA within three VCAars. D '
, : Julia Lovett, (
N DA From page

education’s coordinator of
community programs and

Wake Forest L nmiversity H.![‘[l\[ dEflClt dlsorder".?. _ T - $2.2 million and are (‘\p(‘\t- pr()h'\\inn‘ll dey ('I()pmun(, all over the country to sell |
Medical Center, said it woulc schsc;g?ggggi:\icl%?ggKc)fr\‘a\:vaz't(ehri(;fefscg; ed to be awarded by the first  rec vi_\ ed a $20,000 path- designer jeans at dis.unm( |
1 )¢ NAaAppropil late. unethica low attention span week of \l.l}. Al U)!‘(iing to the wa\ lOr transtormation gmnt ('(l pri( CS. \t'r}_:t‘l \;ll(l. !
behavior”™ not to disclose that VIA Web site. aimed to assist Fort Worth Steve Price. co-founder |
there was uncertainty about Transtformation grants can lmh'p('mh'nl School District of CharityDenim, said he
the satety of the \i!'tl}l\ receive no more lh.m 20) PCTI ('n\p!n_\n'v\. 1 he ;.,'l"ln[ \\ill Ihinl\\ most women 4darc [
['he FDA is not required to cent of the budget, which help to create a program to fashion-conscious, which
follow the recommendations varies from vear 1o vear. teac h FWISD vmpln.\ ees the makes the sales successful .
of its advisory committees but | Pathways for transformation basic phrases and practices for everyone involved. |
typically does Who is aﬁe.cted? Symptoms . Treatment f have a recommended limit m'ulu'l tO unnmum'g ate with “I think the sale is great
Up to 2.5 million or Inattention: Failure sixty to 90 percent ol . | b T |
[he committee plainly 5% of children under to finish tasks, low of patients undergo of $25,000. Spanish-speaking students because it is for a good -
wanted to tell us certain things age 18 concentration level drug therapy Burgess said there is no and parents. cause.” Price said. "We're
ought to be in labeling in a 5% | = Impulsiveness. Non-drug therapy way he could teach the FWISD will eventually find also helping put young \"
| kids | Acting before Special teaching methods | | . | ' ’ | a4 |
more forcetul way,” Dr. Robert i e AT thinking, constant Rehavior modification class without the VIA grant other methods to pay for the women in top-quality den
[emple, director of the FDA'S . shifting from Family counseling because of the enormous program, Lovett said. Im jeans. (
| | Ten times more activities | | | | . . A . _
Ofhice of Medical Policy, told likely in boys than [‘)((f:)"’:'("f‘?m:;“;ft;:}“'” start-up cost associated with Both Lovett and Burgess, CharityDenim has worked
reporters alter the meeting girls “Hyperactivity Merck Mahual creating the course. along with other Strategic with organizations at Har t
Doctors prescribe the drugs Burgess' six-hour course, Initiative Fund recipients, vard University, the Univer (
to about 2 million children and which will begin in mid will have their programs sity of Southern California, S
| million adults a month tor patients and parents. The notapply to Strattera, manufac- May will require students reviewed by the evaluation the University of Califor- t
Drugs that would have to car- vote on that was 15-0, with tured by El Lilly and Co. That toO work in the held hve to committee this summer. nia-Los Angeles and vari g
ry the warning labels are meth one abstention drug is not a stimulant. S1X d‘l.\\ a week \lud_\ INng [t mul(i.\(un' grants do not Ous universities lhl‘()llgh()lll |
viphenidates, which are sold \dderall 1s made bv Shire Novartis said Ritalin, approvec iInsects, birds, reptiles and succeed by the established Texas., Price said. 3
as Ritalin, Concerta, Methylin Pharmaceuticals; Ritalin by by the FDA in 1955, is sate and mammals at the Fort Worth bench marks designated by James Parker, assistant t
and Metadate. The labels for Novartis Pharmaceuticals Corp.; efftective. A company review of Nature Center and Refuge, the evaluation committee dean of Campus Life, said (
\dderall and Adderall XR, both Concerta by Johnson & John- more than 50 vears of records located north of Lake Worth. and the grant director, the the sale is a unique and cre- |
amphetamines, have included son; Methvlin by Mallinckrodt shows no apparent increase in Burgess said. program will no longer be ative way to raise money for [
the warnings since 2004, Pharmaceuticals; and Metadate cardiovascular problems associ- Burgess said he believes funded, Munson said. DG philanthropy eftorts. |
[he advisory committee also by UCB. Other companies make ated with the drug’s use, accord- the class will be small the Multivear grants that “The sale has prov- I
recommended that the drugs generic versions of Ritalin ing to Novartis’ medical safety first year, but thinks the pro- continue to succeed could en to be very successtul
include a medication guide | he black box warning would director, Dr. Todd Gruber. gram can be self-sufficient receive funding from tra- in the past,” Parker said. S
ditional methods, such as “The lines for the sale are S
T ) . through the department around the corner, and | 9
deans, after the VIA grants don’t expect it to be any t
: expire, Munson said. different this year.” (
9979 Park Hl“ Dr. Lovett said: “"There 1s a Sergel suggests patrons h
lot of talk about Vision In start forming lines early so ¢
— <at th@ corner Of Action, but these grants they get there before the t
' ‘ . are putting that vision to jeans sell out, as they have a
Park Hl“ aﬂd work.” INn previous years. t
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THE WINE FROG is a Fort Worth-based fine "
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vine importer ang gistributor owned and rur n § Loin | ‘
wine Importer ana aistrioutor ownea ana run your goals in life. By joining the Army National 1 ¢
v 1CU alumna Natalie de La Giraudiere Guard, you'll receive the money you need to help pay for O
college as well as the skills and training you need to get the
d

career you want. If you're looking to get through college, with
the Army National Guard, you can!

Call 817-536-6911 for info.
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THE SKIFF VIEW

People losing personal contact

Rarely can you find a student walk-
Ing across campus alone and not on his
or her cell phone. Some would attribute
such a practice to insecurity — do you
think people will think you are a loser if
youre walking by yourself? Is talking on
the phone supposed to make you look like
you have a throng of friends? Others say
that walking across campus alone is bor-
Ing and, naturally, talking on the phone
passes the whole seven-minute walk time.
Seven minutes. Seven minutes of quiet time
to yourselt should not induce boredom, it
should help preserve your sanity.

Cell phones, iPods, instant messenger and
the Internet — though all wonderful inven-
tions in many ways — not only impede time
for yourself, but also hinder productivity and,
most importantly, personal communication.

Wednesday’s Fort Worth Star-Telegram
ran an article about whether people get
“addicted” to the Internet. One man quoted
said that his time on the computer caused
him to lose his girlfriend and his job.

YOUR VIEW

Questioning TCU ethics with increasing tuition

| entered TCU in the fall of 2003 and have
thoroughly enjoyed my time here. In addi-
tion to the time I spend learning from the out-
standing teachers and students that TCU bring
together, | appreciate the opportunities that |
am given through extra-curricular activities.
| am the president of the band, treasurer of
Kappa Kappa Psi band fraternity, a member of
the Delta Sigma Pi business fraternity and the
Collegiate Entrepreneurs Organization. I am
thankful for the opportunities that TCU gives
me — academically, professionally and social-
ly. I am proud to be a Horned Frog and will
be proud for life.

Despite my unrelenting patriotism for our
school, I believe there is a terrible flaw in the
system. | realize that I am only one of prob-
ably thousands of e-mails that you will receive
today following the announcement of the
tuition increase. This being my third year, |
have seen the same number of increases; how-
ever, each year I manage to put aside my frus-
trations and write the cost increases off as
an investment in my future. I have no doubt
that this year will be the same, but I want to
at least express my feelings on the matter,
although they will likely go unnoticed.

I do not claim to understand the higher
workings of the university’s financial needs.
Here is what I very simply observe: with next
year’s tuition being $22,980, the cost of my
education has increased almost 32 percent
from the $15,740 per year when | started. At
the same time, the value of my education has
experienced no perceivable change. I am very
supportive of all of the initiatives the univer-
sity is taking to enhance the value and quality
of education, but I am not benefiting from it
— s0 why am [ having to pay for it? As a busi-
ness owner, if I raised my prices for goods or
services without providing any direct value to
the customer I would go out of business very
quickly. TCU doesn’t play by the same rules as
most businesses. Its customers (like myself)
become so invested financially and with their
time, that they have no choice but to grit their
teeth and pray that graduation day comes
sooner.

Deeper than just a financial issue, I believe
that this issue is a question of ethics. TCU
proudly claims to “educate individuals to
think and act as ethical leaders and responsi-
ble citizens in the global community.” Increas-
ing costs to provide higher quality services
to the customer is ethical. Increasing costs to
keep up with inflation and other market influ-
ences is ethical. Increasing costs 32 percent
while providing no direct benefit to the cus-
tomer raises some concern in my view.

The decision of the Board of Trustees is, no
doubt. in the best interests of the school. TCU
is on course to be a world class institution.
That costs money. | just want to raise my hand
and remind the leadership of this university
that there should be some balance between
the best interests moving forward and the
best interests of those already in attendance.

I don’t know if a locked rate tuition or fixed
increases is the answer. I don’t think it’s my
job to solve the problem. It is my responsibil-
ity as a ‘citizen’ of TCU to bring attention to
the problem and insist that a better solution
be found. Realistically, a change at this point
will affect me just as much as the beautiful
new student center or the construction of new
dorms. But if new dorms are in the best inter-
est of future TCU students, then maybe a fair
or, at least, more predictable tuition system is

While this may seem pathetic to you,
think about how much time you spend
on the computer. Think about the hours
you've spent on Facebook the past month
when you could have been with yvour
friends or doing your schoolwork. Now
you probably feel a little pathetic.

As if letters and phone calls weren't already
impersonal enough, instant messenger and e-
mail have taken over common means of com-
munication. Instead of walking across the
hall, instead of looking at the person next to
them — and verbally expressing themselves
— people type messages to one another. Not
only is this inefficient, it also takes the human
aspect away from conversation.

Maslow’s hierarchy of needs theorizes
that humans need social connections to
sustain a healthy life, so put down your
cell phone, turn off your computer and
reach out to your neighbor — literally, not
through an e-mail.
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Commercia

How much can $26 million
buy in today’s world? Well, it
could buy a really big house,

a lot of fast cars or a number
of other items. In the case of
Anheuser-
Busch, %206
million can
buy a few
commercials
during the
Super Bowl.

| know a
million bucks
Isn’'t worth
what it once
was, but $26 million on adver-
tising for one game? I think it’s
a little steep, even for a mul-
tibillion-dollar corporation. It
only goes to show that Super
Bowl advertising has gotten to
the point where it’'s as much
of an attraction as the actual
game.

Anheuser-Busch was one of
many companies looking to get
in on some of the most expen-
sive television advertising.
Game viewers saw adds from
companies like FedEx, ABC,
Pepsico Inc., Pizza Hut and
many others. All of these com-
panies paid $2.5 million for
a 30-second slot, a price that
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tnjoy V-Day? Hate it? Men and women mouth off about the burdens and
joys of Valentine's Day

NEWSREAL » NICHOLAS SAMBALUK

didn’t include production costs.

I'm not going to say that com-
panies shouldn’t pay what they
think it’s worth to advertise
during the Super Bowl, but |
am going to say that it's gotten
a little out of hand. The com-
mercials are getting to be big-
ger than the game. This year,
as 1n years past, you can get
online and view vour favorite
ads from last Sunday’s game.

As much hype as the actual
game generates, you wouldn't
think anything could be more
important to anyone watch-
ing it on the tube. But, lo and
behold, as we were watching
the game last Sunday, a friend
at the party yelled out: “"Every
one shut up, there’'s a commer-
cial break!”

Huh? It used to be that peo-
ple were encouraged to talk
during the commercials, not
the show. Although, I guess
if a company is going to pay
$2.5 million for 30 seconds, the
least we can do as viewers is
pay attention. And as anyone
who watched the game knows,
some of the commercials were
pretty entertaining.

Anheuser-Busch’s best com-
mercial, and the favorite of

many viewers, featured a "mag-
iIc fridga” that disappeared so
friends of the owner would

not steal his treasured Bud
Light. What the owner didn’t
Know was that the fridge dis
appeared into the next apart-
ment, and his neighbors were
getting a free treat. Now that’s
great television,

An amount of $2.5 million
for 30 seconds sounds ridicu-
lous, doesn’t it? At first glance,
ves, but in reality, maybe it
isn't. There are a few reasons
shelling out almost $30 million
to advertise during a football
game might be worthwhile.

Number one: it isn’t just a
football game, it is The Foot
ball Game. Believe me —
the hype — but I can’t argue

with the ftact that it is one of the

biggest sporting events in the
world. I have friends who think
Super Bowl Sunday should be a
holiday and they aren’t Kidding
around.

This is why it's astonishing
to think that the commercials
have gotten to be as big of an
attraction as the game. It's the
biggest football game in the
world, not to mention one of
the biggest sporting events of

Printing Muhammad cartoon a

As good Bill Shakespeare
once said, “There’s something
rotten in the state of Denmark.”

What am [ talking about?
The ridicu-
lous cartoon
that came out
recently, origi-
nally published

in Denmark.
Interestingly,
L there was lit-
Michael Bou-Nacklie tle to no reac-
tion about
the cartoon when it was first
published, mainly because the
newspaper that published it is
recognized as a right-wing pub-
lication that has a very small
following, much like the entire
right-wing party in Denmark.
The issue was ignored by the
Danish government since the
newspaper has a small reader-
ship, even after several imams,
or religious clerics, complained.
The newspaper decided to run
the story about the reaction to its
cartoon to add some sensational-
ism and blow up the issue in an
attempt at publicity. The specific
cartoon I am referring to depicts
Prophet Muhammad wearing a
turban in the shape of a bomb
with a lit fuse. In retaliation, the
imams went on a tour of the key
European states in order to publi-
cize and inflame the issue, which
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as well.
John Parker. junior entrepreneurial management
and finance major from Elkhart.
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is when the cartoon was repub-
lished in France.

Traditionally in Islam, it is for-
bidden to depict anyone in a car-
toon or photo form, but because
of a globalized media, these rules
have been bent slightly and only
very fundamental sects still fol-
low this tradition.

[f you've lived in the Middle
East, you learned to see that
many imams have difterent agen-
das. Right after 9/11, Saudi Ara-
bia ‘deported’ several hundred
imams from the mosques in the
Kingdom, a public relations tac-
tic to demonstrate that it was
cracking down on fundamental-
ist imams. However, other imams
around the region continue to
push religion with politics and
this always ends up being to
the detriment of the rest of the
country. These ones in particular
had an alternative agenda to get
attention drawn to themselves.

Predictably, the rest of the
fundamentalist groups fol-
lowed suit like a set of domi-
nos; such as in Indonesia and
Afghanistan, where remnants
of Al-Qaida and the Taliban
are using this to increase their
anti-West ideology.

In the Arab world, the fun-
damentalist groups are using
this cartoon hatred in order to
force their governments into
confrontation with their allies

the opinion of the writers and do not necessarily
reflect the opinion of the editorial board.
Letters to the editor: The Skiff welcomes letters
to the editor for publication. To submit a letter,

in the West.

But regardless of the reaction,
what the Danes did was ridicu-
lous and done with the intent
to incite violence; nobody in his
or her right mind would publish
cartoons making fun of the Tsu-
nami, for instance.

According to “Good Morning
America,” Iran i1ssued a cartoon
contest to retaliate against the
anti-Islamic cartoons, where
Hitler will be portrayed in
bed with Anne Frank. Yeah,
| know it's reprehensible, but
that's the kind of nonsense
that stuff such as this spawns.
Kind of like a giant political
version of a schoolyard tag
game with big bearded bullies.

The promotion of unrest in
[ran has an obvious purpose,
acting to divert Western atten-
tion from its nuclear program.
Similarly in Lebanon, the pro-
tests are geared at diverting
attention from the assassina-
tion of the anti-Syrian Prime
Minister Rafik Hariri and also
geared at making Lebanon
seem weak without the Syrian
military presence that left, end-
Ing its 25-year occupation.

Many people have not heard
about the protests in Leba-
non linked to this same car-
toon, but they were anything
but unplanned. According to
a reliable source within the

| hate

SURE THEYRE CUTE AND LITTLE NOW,
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Is reaching excessive cost

any Kind. And in some circles,
the commercials are drawing
as much attention as the game.

According to Baltimore W]JZ
News, 90 million people were
expected to watch the game
last Sunday. If that entire audi-
ence watched every one of
Anheuser-Busch’'s commercials,
90 million potential custom-
ers would have seen roughly
10 30-second slots advertis-
ing Budweiser, Bud Light and
Michelob Light.

Now, not every one of those
90 million viewers was over 21,
but even it halt of them were,
that means that 45 million
possible customers watched
roughly five minutes worth of
beer commercials. That's great
advertising, even for $20 mil-
lion, especially if it works.

[f Bud Light, Budweiser, and
Michelob Light sales drop off
the table in the coming weeks,
the people at Anheuser-Busch
are going to need more than a
couple brews to make them feel
better. But with the number of
people who saw the ads, if they
are successful, it’s going to turn
out to be a great investment.
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Lebanese government: “Five
buses arrived on a Sunday, full
of unemployed people, each
carrying plastic bags full of
stones.” Several hours later the
army intervened with a rough
total of about 500 arrests.

Remember that when the
movie "Dogma’ came out,
Catholics protested.

In countries like Iran, there
is nothing such as the First
Amendment that allows people
to vent their frustrations in a
healthy and organized fashion.
This facilitates bogus protests
being loosely linked to things
like badly drawn cartoons. If |
were an imam, | would be more
pissed that the cartoon was so
badly done and that the cartoon-
ist didn’t spend much time on it
— rather than for the meaning.

Moazam F. Syed, a consulting
engineer at TXU and the presi-
dent of the Islamic Associa-
tion of Tarrant County, said he
was disappointed in how peo-
ple have reacted and that they
should “go back to the teach-
ings, back to the days of the
man they are marching for and
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